
BY JEN
BRAND COACH & STYLIST | SOCIALS STYLIST | CONTENT CREATOR | ILLUSTRATOR

Guide to a  
 FLAMAZING 

Instagram Feed



I’m Jen and I’m so excited 
to guide you in creating  

a flamazing AF Instagram 
feed that will allow you to 
become a flamingo in a 

flock of seagulls



WHAT THIS GUIDE IS FOR!
Have you ever thought that styling your socials is the same as choosing a cupcake?

Think about it! You’re presented with a box of cupcakes! But 3 are a bit smooshed... 
fingerprints and the icing is squished... but one... one is fabulous! Perfect icing... 

with glitter, of course and just looks scrumptious... which one do you choose? The 
gorgeous looking one right? YES!!!

You need to think of your socials in exactly the same way or you’re missing out on 
potential followers that can turn into raving fans!!!!

Insta IS an aesthetic platform and if it comes down to purchasing from two 
businesses... one that has the gorgeous aesthetic and speaks in their true brand 

voice and the other that is messy, unorganised and just darn unappealing... who 
the heck you gonna buy from? Not the mess! That’s for sure!!

If you’re a small business just starting out, if your biz is a couple of years old and 
you’re struggling to get clear on your brand or even if you’re a more established 

business spending 1,000s with social media managers and still not vibing with 
it, you’re about to get honest, authentic, REAL advice on how to create that 

flamazing feed!!

I won’t be talking about social strategies, hashtags, reels or the best time to post. 
That’s not my zone of genius but I do have a lot of friends that know this stuff and 

you can find their names at the end of this guide! 

I can’t wave a magic wand to make everything happen, but I can help you get 
started and sometimes that’s all you need!!

So let’s go girls!!



But first a little bit about me!!
I’m a brand coach and stylist, socials stylist, content 
creator and illustrator with over 30 years experience in 
the industry... yes I was doing this BEFORE computers 
when it was all created by imagination and hand! 

I have worked in advertising agencies, design studios 
and corporate - both big and small. This unique blend 
of experience, along with my passion for empowering 
women to achieve whatever the heck they want, led 
me to start strategic brand mentoring in October 2020. 

I live in beautiful Sydney, Australia along with my other 
Pom Pom People. My fabulous bag piping husband and 
my perfectly imperfect university student daughter and 
her boyfriend... and our crazy fur family of cats!

Totally addicted to cats, coffee, champagne, candles, 
motivational quotes, positivity, reading, pink and JOY!!

I am also the founder of Pink Pom Pom Social, a styled 
image library with a difference that helps hundreds 
of women create a stunning social presence for their 
brands!

And I discovered a gap in branding education that has 
led me to create this for you!

And now for the first step... Let’s have some 
fun together!



PEOPLE DO NOT BUY  
GOODS OR SERVICES.

THEY BUY RELATIONS,  
STORIES AND MAGIC.

SETH GODIN



“Branding is the subtotal 

of all the experiences  

your customers have with 

your business.” 

Before we dive in I want to  
you to remember one thing!  

ALL OF THE 
EXPERIENCES!



OK you may have a logo and website but 
what is actual branding?

To have that flamazing Instagram feed you 
have a deep understand your brand!

Branding is about so much more than just 
the visual components - it’s about ALL of the 
touchpoints that someone has with your brand 
and how they all come together to create your 
brand’s reputation.

So think about it!

Products are never just products, right?

Coke is more than a soft drink. Apple is more 
than a computer. Ray-Ban is more than a pair of 
sunglasses. Nike is more than a pair of sneakers.

Interacting with these businesses and their 
products provide experiences, and we buy them 
with that experience in mind. Better yet, the 
companies that create and market them know 
exactly the experience they want you to have 
when you make (or consider) a purchase. That’s 
why they create a brand.

And that’s not just your Instagram feed!



From the language in your Instagram captions to 
the color palette you use... to your photography 
style...to the material you use in your packaging, 
businesses who create stand out brands know 
that their brand needs to live far beyond their 
website. 

The result? These brands are known, loved, 
and chosen out of a long lineup of options.

The greater clarity you have and the ability to 
communicate this, the better the visual branding 
outcomes are.

So how do you get clarity and what to get  
clarity on?

If your branding isn’t aligned to your values and 
mission, if it’s a hodgepodge of pieces that don’t 
fit together, or if it’s just a logo trying to do all the 
heavy work— you’re missing an opportunity to truly 
connect with your dream clients. To engage them 
on a deep emotional level and to make you the 
obvious - or even the only - choice.

CONNECTION TRUST LOYALTY RAVING FAN



BEAUTY ATTRACTS THE EYE 
BUT PERSONALITY WILL 
CAPTURE THE HEART

Yes girls the first step is discovering your unique brand personality!  

Probably the most important step in crafting a brand you adore.



You want to be a gorgeous, 
fabulous flamingo and stand out 

from the crowd and entice all 
the right people to flock to you 

yes?

But you’re afraid you’re just part 
of all that online squawking?

 

SO WHO THE HECK 
ARE YOU?



But how do you do become a flamingo??? 

How do even figure it out? 

The answer: Through your brand  
archetype (personality). 

If you don’t want to be just another seagull 
in the flock competing on price, benefits and 
features, then you will need to connect with 
your audience on a deeper level.

Your brand needs a real personality with a 
tone of voice.

At the very beginning of your journey you 
may pick a couple of personality traits that 
you think your audience will relate to. 

But archetypes are actually fully formed 
personalities with their own outlook on life, 
an opinion on the world and firm beliefs that 
allow brands to connect as though they 
were human.

A lot of my clients, when they come to me, 
are sooo full of confusion! They’ve been 
spent $$$$ but it still doesn’t feel like it’s 
“right” yet. And they don’t know how to fix it!

The problem is their brand simply doesn’t 
reflect its personality.

Without knowing who you are and 
who you want to work with you will be 
chasing your tail and driving your ideal 
clients away with your confusion!!



These 12 Personality Archetypes have been based on the 
concepts of Swiss psychologist Carl Jung, and I believe these 

12 Archetypes can absolutely be used today in branding 
your business, and also give you the personality that will 

enhance your  message and attract your new “bestie” (Your 
ideal customer). 

MEET THE GANG!



the rebel

unconventional
revolutionary
rebellious
combative

The Rebel prides herself in being  
super honest and transparent in  
all she does.

the creator

inspirational 
imaginative 
innovative 
daring

The Creator loves teamwork and 
brainstorming and are generally 
attracted to like minded people!

the seducer

sensual 
empathetic 
passionate 
connection

The Seducer mission is to be  
adored, attain intimacy and 
experience pleasure.

the entertainer

playful 
spontaneous 
humorous 
fun loving

The Entertainer highlights the light-
hearted and positive side of life with a 
playful and entertaining spirit.



the neighbour

friendly 
authentic 
trustworthy 
unpretentious

The Neighbour is totally inclusive  
and stands for every man, woman  
and child.

the sage

intelligent 
knowledgeable 
reflective 
assured

Forever seeking the answers, the Sage 
is most fulfilled by finding solutions to 
the most challenging problems.

the innocent

idealistic 
optimistic 
helpful
honest

The Innocent see beauty in everyone 
and she has a knack to see inner 
beauty that others may miss. 

the caregiver

compassionate 
nurturing 
generous 
warm

The Caregivers mission is to 
protect others from harm and 
make them feel cared for.



the magician

transformative 
intuitive 
insightful
inspiring

The Magician is charismatic, 
imaginative and spiritual and tend  
to be visionaries.

the explorer

independent 
curious 
fearless 
daring

Explorers reject the 
monotonity of the 9-5 life  
and yearn to break free! 

the hero

focused 
determined 
motivated 
courageous

The Hero’s are winners and achievers 
that get things done effectively, in their 
mission to improve the world. 

the ruler

refined 
articulate 
confident 
dominant

Rulers are confident and in control  
of their lives and expect the  
same from others.



ANY OF THEM CALLING 
YOUR NAME?

I know you’re now super keen to find out who you are!!!

You can start with the “Brand Personality Quiz”. 
To determine what personality your business or personal 
brand is, we use a simple word association system. And 
at the end of this “quiz” you will discover that wonderful 

brand personality you are longing to release!! 

Click here to do the quiz

Click here to do the quiz with Jens help

https://www.pinkpompombyjen.com/dothequiz
https://calendly.com/pinkpompom/flamazingbrainstorm


A BRAND WITHOUT A VOICE  
IS LIKE MAC WITHOUT CHEESE...



Like mac & cheese your brand 
voice and brand personality 
mix together to make an 
unbeatable combo!!

If you want to capture people’s attention, make 
them feel welcome, and convey that fabulous 
brand personality, you absolutely need to blend 
these together. 

You don’t just choose your brand voice on a whim. 
You need to really deep dive in and achieve a 
deep, intimate understanding of who your brand is 
and what it is you’re trying to achieve. 

Remember, the digital world is very crowded. 
It’s filled with those pesky squawking seagulls!!! 
You can only stand out so much with just your 
visual brand identity!!

Your brand voice helps you stand out from the 
crowd and bring all the right people to you!. 

SOMETHING  
    IS MISSING!!



 Active
 Adorable
 Adventurous
 Ambitious
 Appealing
 Artistic
 Athletic
 Authentic
 Balanced
 Bold 
 Bright
 Calm
 Capable
 Caring
 Charismatic
 Cheerful
 Chic
 Clever
 Collaborative
 Colourful 
 Compassionate
 Conservative 
 Courageous
 Creative
 Daring

 Dedicated
 Dramatic
 Dynamic
 Eccentric
 Educated
 Elegant
 Empathetic
 Empowering
 Energetic
 Exciting
 Exuberant
 Fabulous
 Faithful
 Festive
 Fierce
 Flirty
 Flexible
 Focused
 Formal
 Free-thinking
 Friendly
 Fun-loving
 Gentle
 Genuine
 Glamorous

 Hardworking
 Healthy
 Honest
 Humorous
 Idealistic
 Imaginative
 Innovative
 Insightful
 Inspiring
 Intelligent
 Kind
 Lively
 Logical
 Loyal
 Meticulous
 Modern
 Natural
 Nostalgic
 Open
 Optimistic
 Organised
 Passionate
 Patient
 Peaceful
 Persuasive

 Playful
 Polished
 Powerful
 Practical
 Principled
 Professional
 Purposeful
 Quaint
 Quirky
 Radiant
 Rebellious
 Realistic
 Relaxed
 Reliable
 Responsible
 Retro
 Romantic
 Savvy
 Secure
 Self-reliant
 Serious
 Skillful
 Sociable
 Sophisticated 
 Spontaneous

 Steadfast
 Stimulating 
 Stoic
 Striking 
 Strong
 Stylish 
 Sweet
 Systematic
 Tasteful 
 Thoughtful 
 Tolerant
 Trusting
 Unconventional 
 Understanding
 Unique 
 Upbeat 
 Versatile 
 Vintage
 Visionary  
 Vivacious
 Warm
 Whimsical 
 Wise
 Witty
 Youthful

Choose words that describe your brand the best  



Narrow your brand voice down to five - ten words 
that describe you the best. These carefully chosen 
words will help you in establishing the “voice” you 
want your brand to have. 

If your business was a person, how would you 
describe her personality to someone? 

Your brand personality and voice represents your 

values and should apply to any piece of content 
and communication with your audience. 

But remember this shows up everywhere... on our 
socials, in our emails, on my email signature, on our 
website.

Wherever we have a chance to be seen, heard,  
or noticed.

Combined with your brand 
personality these words 
will give you a perfect 
starting place to build that 
flamazing Instagram feed!



My personality is

My brand words are



COLOUR ME HAPPY



Did you know that babies cry more in yellow 
rooms than any other colour? Which I find a bit 
sad as I really do love yellow!!

To me it means sunshine, happiness and energy 
BUT to others yellow can also create feelings of 
frustration and anger!

And choosing the right colours for your brand can 
be the difference between your brand being a 
flamingo in a flock of seagulls and standing out! Red 
may be your personal favourite color, but it might be 
the worst for your business goals. 

I would recommend a limited colour palette when 
creating your visual identity and applying it to your 
social media. Mine consists of 4 colours plus a neutral 
and I alternate them throughout!

By using a consistent colour palette, it builds trust 
and recognition with your audience and creates 
consistency throughout your social feed and can 
increase brand recognition by up to 80%!

But what I do want you to remember most of all is 
that the colours you choose MUST appeal to your 
“customer bestie” or they won’t come flocking 
around you!! Please think carefully about what you 
choose!

COLOUR IS POWERFUL.  
COLOUR COMMUMICATES. 
COLOUR IS EMOTIONAL.  
COLOUR CREATES ENERGY.



Colour cheat sheet

Red stands for 
passion, excitement 

and anger. It can 
signify importance 

and command 
attention.

Orange stands  
4for playfulness, 

vitality and 
innovation. It is 

invigorating and 
evokes energy.

Yellow evokes 
happiness, youth  

and optimism,  
creativity and 

friendliness.

Green evokes 
stability, freshness, 
prosperity, growth 
and a connection 

to nature.

Blue exudes 
tranquility, trust, 

serenity and 
openness.  

It can also signify 
innocence.

Purple can  
signify strength, 

spirituality, royalty,  
creativity and 

luxury.

Pink stands  
for imagination, 

compassion, playful, 
creativity and caring. 
It ranges from modern 

to luxurious.

Brown creates  
a rugged, earthy, 

reliable, old-
fashioned look or 

mood.



Colour palette

Base colours 

Accent Colours

Neutral colours

These websites are fantastic for great colour inspo.

www.coolors.co

www.design-seeds.com

http://www.coolors.co
http://www.design-seeds.com


Imagery Style
1,074 photos are uploaded on Instagram every second... 
that’s a heck of a lot of visual content to be competing 
with as a brand, which makes choosing the right imagery 
all the more important.

So I want you to ask yourself...

Does this image match my brand personality?

Does this image match my brand voice?

Will this image resonate with my bestie?

Does it create your desired brand feelings?

Does it create an emotional connection?

Does it include your brand colours or will it work with 
your brand colour palette?

Your image selections should reflect all of these questions 
and be consistent throughout your feed. This might be a 
bright, happy, colourful, fun and inspirational like mine. I 
want my followers to feel a sense of joy, happiness and 
inspiration when they look at my feed... so nothing muted 
happening on there!! But it can be bright and airy... 
or dark and moody... The trick is to choose that image 
style that is right for your brand and stick to it for that 
consistency throughout your feed!



Now that we’ve worked on your personality, 
your brand voice, your colours and your 
imagery style it’s time to put it all together in 
a moodboard. 

What IS a mood board?

A mood board is a collection of images, 
quotes or words, textures, and patterns that 
pull inspiration together to create the first 
step in a unified, visual identity.

Collect everything you like and save it to a 
pinterest board. Look at everything together, 
and notice any color patterns, moods, etc. 
There should be a common theme among 
all of them. Take out any images that stand 
out and don’t “play well with others.” Also, 
check your images against your brand 
words. Do they match?

It helps to have an image of quotes, lifestyle, 
a main feature image, and several images 
that show your brand voice and main color 
scheme.

Bringing it all together



fun innovative

playful

Moodboard example
cr
ea
tiv
e

Today I 
cho ose 

joy!



Your mood board



DO I NEED TO BE ON  
FOR MY BUSINESS? 



INSTAGRAM = OVER I BILLION 
POTENTIAL EYES ON YOUR BRAND

Of those millions of people, over 500 million are scrolling 
every single day!!

So I'd say yep... you are really missing out if you’re not!!! 

With that many potential clients, there is absolutely no 
limit to the success you could have!! And it’s the perfect 

opportunity to showcase your brand and build those long 
lasting relationships!!



You're not going to present it in a mess are you? 
Covered in mud, broken lights, food wrappers all 
over the inside, old drink bottles on the floor, dirty 
clothes on the back seat! You want serious car lust!! 
You want people to come in and fall in love? You 
want someone to buy it? YES!!! Of course you do!

You need to think of your brand (and social media in this 
instance) in exactly the same way or you're missing out 
on potential followers and customers!!!! And OMG you 
do not want that!! 🤦🤦🤦🤦

Of course your socials are only one part of the whole 
box and dice BUT they can often be the first place 
someone finds your business!

Make it memorable girls! 

And in a good way!!! No dirty clothes or food wrappers!! 

Insta IS an aesthetic platform and if it comes down to 
following two businesses... one that has put the effort 
in with a gorgeous aesthetic, speaking in their true 
brand voice calling you in and the other that is messy, 
unorganised and confusing... who the heck you gonna 
follow and potentially buy from? Not the mess! That's for 
sure!!

Which car do you want to be??

The one everyone is lining up to buy or the one sitting 
dejectedly on the street... lonely, friendless, covered 
in mud and saleless... I know what I choose!

This is a pretty simple analogy but one that really is 
powerful when you think properly about it!!

Think about selling your car! 

COME BUY ME BABY!



If you’re trying to grow your 
brand on Instagram, having a 
beautiful aesthetic is a must. 
But it’s not uncommon to feel scattered when 
trying to pull together a beautiful Instagram. 

So how the heck do you do it? 

With an instagram grid of course!! Let me explain:

A grid layout helps you think about the overall 
look of your feed, based on each square on 
the grid. You can create a consistent layout by 
carefully planning each square.

No idea what this Instagram grid layout is? No 
worries! I am going to show you a few types of 
Instagram grid layouts that will help keep your 
feed consistent and looking flamazing.

The thing is you don’t know when the first time 
a customer might encounter your business... it 
might literally be a post on IG. It needs to be 
MEMORABLE!



Chequerboard feed Vertical feedDiagonal feed

Instagram Grid Patterns

With this pattern, you can alternate 
text quotes with photography, 
or mixing close-up shots with 

landscape photos. Going back and 
forth with two distinct colors can 

work, too.

To create the diagonal Instagram 
grid layout, just post a similar photo 
(i.e. a quote) every fourth post. The 
diagonal Instagram grid layout will 
have similar photos running left to 
right, diagonally down across your 

grid.

You can create a vertical quote 
feed by posting quotes with the 

same background color (or different 
colours too!) every 5 images. Once 
you stick to this theme, your quotes 
would break up your feed. and stop 

the image overwhelm.



Colour block feed Line by line feed

This is my business Pink Pom Pom 
Social’s grid! The idea to the 

rainbow feed layout is to post 6-9 
Instagram photos in a row that are 
the same color. Then alternate to 

the next color. 

The rainbow grid layout is super fun, 
creative, and all about the colour. If 
you’re dedicated to this design, and 

pull it off well, it can be a unique, 
eye-catching aesthetic.

Curating the images on each row 
by theme or color can create a 

powerful impact and can be the 
perfect feed for featuring new 

collections, events or different items.

You can essentially tell a story 
or share information about your 

products or services or highlighting a 
particular theme or topic through a 

series of up to 9 photos.

Jen’s colourful feed

As you become more confident you 
can create your own personal grid 

like I have done! 

While this isn’t really an “official” 
Instagram grid layout it is by far my 
favourite way to post. And it’s fun!!

I start with a pic of myself, then 
scatter quotes inbetween the 

imagery and using white tiles to 
break up the colour overwhelm 
whilst making sure to never stack 
similar photos or quotes on top of 

each other.



to FabDrab...

As you become more confident you can create 
your own personal grid and really have some fun!! 



to FabDrab...



to diagonal gridMoodboard...

Here you can see how your moodboard can translate across to your socials 



to vertical gridMoodboard...

Here you can see how your moodboard can translate across to your socials 



Practise your grid



All about you!
1  Introduce yourself! Tell people what you do, 

who you serve, and any fun facts that might 
amuse new followers.

2  Tell the beginning of your story - how / why 
did you start your business?

3  Tell the middle of your story - how did you 
get where you are today?

4  Tell your current story - what are you working 
on right now?

5  Tell your followers about your family, your 
friends, or the people in your life that matter.

6  Share a photo of your pets and ask your 
followers about theirs.

7  Share a current personal goal.

8  Share a current business goal.

9  Be vulnerable. Share one of your fears or 
insecurities.

10  Share something you love about Instagram 
(and/or something you hate)!

11  Share one thing you wish you had known 
earlier in life.

12  Shoutout your mentors or someone you 
have learned from.

13  Share the best piece of business advice a 
mentor has given you.

14  Share something that always makes you 
smile.

15 Share what a typical day in your life is like.

16  Share your hobbies and ask your followers 
to share theirs.

17  Practise gratitude. Share what you’re 
grateful for right now.

18  Share something that you’re obsessed with 
right now.

19 Share someone you admire and why.

20  Share your “why” - What makes you do 
what you do?

21 Share your brand values.

22  Share the mission of your business and why 
it’s so important to you.

23 Share how you handle a stressful day.

24  Share the biggest mistake you have made 
and what you learned from it.

A few of my favourite things!
25 Share a quote or mantra you live by.

26  Share your fav affirmation or positive 
message.

27  What’s your favorite cocktail or adult 
beverage?

28  Coffee or tea?

29  What time(s) of day are your most 
productive? Least productive?

30  Are you an early bird or night owl?

31  What are your fav things to do on a day off 
from work?

32  What’s your fav color? Is it one of your 
brand colors?

33 What’s your fav lolly or sweet treat/dessert?

34  What’s are some of the best things you’ve 
purchased in the last year?

35    Who are some of your fav small businesses?

Behind the curtains
36  Share your workspace - is it messy /

organised?

37  Introduce your team - tell people about 
thepeople that help you run your business.

38  Share a behind the scenes look at your 
creative process.

39  Share a preview of a new product / service 
to get people excited about it.

40  Share a video of your product being 
created or packaged.

41  Share photos of your office pets (every day 
should be “bring your pet to work day”).

42  Share a cause that is relevant to your 
business and/or how you support it.

43  Share photos from business events or 
retreats.

44  Share pics from business-related travel.

You’ve gotta sell yourself!
45  Share a freebie (lead magnet) and 

encourage your followers to click the link in 
your profile to get it.

46  Share the features and / or benefits of one 
of your products or offers.

A few content prompts to help!



47  Feature a new product / service - get 
people excited for what’s coming soon!

48  Feature a best-selling product - if your 
customers love it, then other people 
probably will too!

49  Share a special promotion or sale - make 
sure your audience knows how they can 
get a deal!

Social Proof
50  Share a customer / client review or a 

gallery of several reviews.

51  Share a photo of one of your happy clients 
along with a testimonial.

52  Share a piece from a case study or other 
“proof” of your expertise.

53  Re-post a photo someone using your 
product.

54  Run a contest to pick a customer of the 
week or month and feature them on your 
Instagram.

55  Feature a customer using one of your 
products in real life.

56  Show an example of what a client’s life 
looked like before and after working with 
you.

57  Share examples of your client work - you 
should be doing this on a regular basis!

58  Interview one of your clients and ask them 
to share how you helped them.

59  Shoutout some of your recent clients / 
customers.

Let’s get engaged!
60  Run a giveaway - give away one of your 

products or partner with businesses that 
have a similar audience to give away a 
bundle of products.

61  Run a contest to let your followers name 
your next product or offer.

62  Let your followers vote or offer suggestions 
on an aspect of the next product or offer 
(ask them for their help).

64  Ask your followers what they want to 
see more of on your Instagram - this 
encourages engagement and also helps 
you plan your content!

65  Post a “fill-in-the-blank” question for your 
followers (ex: my favourite product is ___)

66  Ask a “this or that” question - this is an easy 
way to poll your audience, get feedback, 
and get more engagement.

67  Tag 3 people that inspire you, tell them 
why, then ask your followers to tag 3 
people that inspire them.

68  Use the “questions” sticker feature on 
Instagram stories to encourage your 
followers to ask you questions so you can 
share your expertise.

What day is it?
69  #mondaymotivation - share something that 

motivates you to power through the work 
week.

70  #mondaymood - are you excited for a 
fresh start or dreading the thought of 
getting out of bed?

71  #tuesdaytip - share a weekly tip or lesson 
with your followers.

72)  #transformationtuesday - post before / 
after photos to share a transformation.

73  #workspacewednesday - share a photo of 
where you work.

74  #wednesdaywisdom - share a piece of 
wisdom with your followers.

75  #wellnesswednesday - share a healthy 
habit or something you do to incorporate 
wellness in your life.

76  #throwbackthursday - share a throwback 
photo of something that happened in the 
past.

77  #fridayintroductions - introduce yourself 
to your new followers and share a few fun 
facts.

78  #followfriday - shout out a few people you 
love following on Instagram and tell others 
why they should follow them too.

79  #flashbackfriday - just like a Thursday 
throwback, but on a Friday.

80  #fridayfavourites - share some of your fav 
things.

A few content prompts to help! (con’t) 



IF PEOPLE LIKE YOU  
THEY WILL LISTEN TO YOU,  
BUT IF THEY TRUST YOU,  
THEY'LL DO BUSINESS  

WITH YOU. 
ZIG ZIGLAR

remember...



Pink Pom Pom Social takes the struggle out of finding 
beautiful photography and graphics for your socials 
and was created to help start ups have the access 
to wonderful, different images and professionally 
designed, engagement driving quotes ready and 
organised, right at your fingertips!

Check us out!

Meet some of my biz besties!

A caption and content club designed by Anita Siek from 
Wordfetti for those who only have 5 mins a day to content 
plan, write and post their caption on the gram. 

This is da bomb! I am a member and can highly 
recommend it!! My captioning life is soo much easier!

Check them out!

Need one beautifully simple place to plan your 
Instagram, Pinterest, Facebook, TikTok and LinkedIn?

Plann is your all-in-one auto-scheduler, social 
strategist, designer and content calendar.

This is who I use and it’s brilliant!!

Check them out!

Tracy is the founder and CEO of Mums With Hustle, and 
loves to watch female entrepreneurs break down barriers 
every day - and to tell you the truth, nothing makes her 
happier.

I am in the 3rd year of Tracy’s Inner Circle Mastermind and 
love it but she also (like me) loves to help those starting out 
and I recommend The Social Method Society!!

Check her out!

Resources I use every single day!! I only recommend people or businesses I have personally worked with!

https://www.pinkpompomsocial.net/vipp
https://pinkpompombyjen--wordfetti.thrivecart.com/captionfetti/6066566ef9dbc/
https://www.plannthat.com/register/?refer=cus_HCHjA8RL9biQF8
https://tracyharris.co/courses/


I am not actually talking about trees here just in case you were wondering if 
I suddenly developed a green thumb! 🤦🤦🤦🤦

You’re going to spend time now developing your foundations and your 
aesthetic but you have to remember a flamazing feed takes time to grow!!

People say to me "Oh, you have such a fun, bright page and you get good 
engagement" (even though it could be better I feel but we're never happy 
are we?) But I am on IG nearly EVERY day! Showing up... talking to my client 
besties, talking in my brands personality and voice, cultivating my like, know 
and trust factor!  Creating relationships!! We're talking the long game here!! 

Not overnight!

I want you to remember slow growth equals strong roots!!

IF YOU PLANT A SEED TODAY 
THE TREE ISN'T GOING TO 

GROW TOMORROW! 



You’ve taken the first steps toward 
having a flamazing brand and all the joy 
that comes with that!

Had a good read through this guide and 
feel like you’re ready to take take your 
brand one step further?

Let’s take your ideas and turn them into 
a reality!

Are you ready to create that flamazing 
brand you’ve always wanted. 

Click here.

Whether you need a full-scale branding 
package or you want to build your brand 
foundations, I am here to help you create 
that stand out brand and connect with 
your dream client.

www.pinkpompombyjen.com

jennifer@pinkpompombyjen.com

YAAAYYYY!

www.pinkpompombyjen.com


COME FLY  
WITH ME

Jennifer Bowers
Brand Coach & Stylist
Illustrator
Socials Stylist & Content Creator

pinkpompombyjen.com
instagram.com/pinkpompombyjen
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